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YOUR TAP WATER CAN HANG OUT
~ IN'SOME PRETTY SEEDY JOITE

IT'S TIME TO RETHINK YOUR WATER

Public Perception
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YOUR TAP WATER CAN HANG OUT

\T'S TIME TO RETHINK YOUR WATER

N SOME PRETTY SEEDY JTINTE.

Others are Driving the Narrative
A Displays at my Local Walmart
A Flint Michigan

A Jackson, Mississippi

A Marine Base Camp Lejeune

A Extreme Drought




Distrust of the
Government
and the Quality

\ of the Drinking/




Another Increase forsh---y service!
| want to know why we are
"Wsupposed to trust you! You doriitie
have a meter to comiére my. Bl e

You and your senJ@ens B utl G
typical govesament, we have no

Oth er o ptl \ . C OO KS l I !A KID Customer)







Out of Sight
Out of Mind




A Need to Change
the Perspective.
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Campaign Approach

We Care

Our campaignh encompasses the heart
present at KID - a philosophy of caring.
We'll engage our consumer with an
omnipresent approach of continuous
online digital content that guides and
Inspires.

Objectives
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